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Introduction

 Our market changes at a pace that could leave most seasoned advertising professionals of the last decades gasping 
for air. The intricacy of the day-to-day marketing operations have escalated dramatically, and suddenly you have a whole 
ocean of information to look for insights and to support your decisions. The only problem is, it is overwhelming.

 All the detailed information about the performance of thousands of products, being browsed by millions of users 
through countless ad campaigns, quickly amass to unanalyzable data, and you immediately get the feeling that you must be 
everywhere all the time. There is just not enough people to analyze and manage every little aspect of your AdWords account.

 It is time to bring your I.T. team into the game. With just the right amount of coding you can leverage your results 
tremendously by automatically making thousands of small decisions every second. Automated decision-making and analysis 
are the key.

Let’s start?

https://www.linkedin.com/company/3522517
https://www.facebook.com/agenciaraccoon/
https://raccoon.ag/en/
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1. Automatically pause ads that lead to invalid pages

 User experience is more than an overused buzzword, it is every online business’ basic survival rule. With the myriad of 
options and the small barrier to take their business to a competitor, users must always be actively engaged and presented 
to meaningful content.

 There is no waste more shameful than an invalid product page. You wrote a nice ad, paid for the click, captured the 
user attention, only to lose qualified traffic to a wrong page.

 That happens all the time, it is a by-product of an actively evolving website and dynamic product portfolio. With 
time, landing pages will break, products will go out of stock and whole sessions of the site will become obsolete and be 
replaced. But it doesn’t have to leave a trail of invalid ad references on its wake.

 It is quite simple to create automated rules to pause ads to invalid pages, or even update the URLs to the new and 
correct ones by using Google AdWords’ API. 

https://www.linkedin.com/company/3522517
https://www.facebook.com/agenciaraccoon/
https://raccoon.ag/en/
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 Let’s get a bit technical and dive into it, a possible solution could be as follows:

1. Setup your AdWords API project. Google’s APIs are methodically documented and you are offered to a huge 
collection of examples within an active community. A good starting point is this URL.

2. List all active ads and index them by their destination URL. A nice example of this can be found here.

3. Crawl through every URL and look for some markers. Look for an ‘out-of-stock’ identification, response status 
or some other relevant identifiers. This could be done in python with BeautifullSoup.

4. If the URL is found to be invalid, add a label (for example ‘auto-paused’) to the Ad and pause it. If the URL is valid, 
but the ad is paused, check for the label. If you find that same label, it was paused automatically, so it should be 
unpaused.

https://www.linkedin.com/company/3522517
https://www.facebook.com/agenciaraccoon/
https://raccoon.ag/en/
https://developers.google.com/adwords/api/docs/guides/start
https://github.com/googleads/googleads-python-lib/blob/master/examples/adwords/v201710/basic_operations/get_expanded_text_ads.py
http://web.stanford.edu/~zlotnick/TextAsData/Web_Scraping_with_Beautiful_Soup.html
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 2. Budget alerts
 Due to AdWords’ flexible budget rule, it is often tricky to promptly identify campaigns that should receive an extra cash 
push, and those that are curbing the overall account budget.

 By sending email or SMS alerts when a given campaign goes above or below a set threshold, it is possible to fine tune 
where your ad money is going before it is too late.

3. Dynamic params on ads
 Displaying meaningful and accurate ads to your customers is a must, and that’s why ads containing prices or payment 
conditions tend to perform so well. But with hundreds of diverse ads it is an impossible task to keep them up to date. 

 With the dynamic ad parameters you can change parts of the ad dynamically to include the current prices and 
informations. It is thus trivial to have category ads such as this one up to date:

https://www.linkedin.com/company/3522517
https://www.facebook.com/agenciaraccoon/
https://raccoon.ag/en/
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 4. Price history
 Everyone who manages a retail Adwords account large enough knows the nightmare of dealing with promotions. 
You want to give a push to products on sale, but it is easy to lose track of them, and later reverse the budget and bid to the 
previous baseline.

 This one is tricky to implement, but when done it performs marvelously: the secret here is to keep a history of your 
products prices, and automatically increase the bid (by say 50%) when the price drops below a given threshold. Later, when 
the trend normalizes, it returns to the last recorded bid.

5. Auto sync Google Shopping with your promotion actions
 It is always a daunting task to try and synchronize your promotions and special offers with the Google Shopping listing. 
You want to boost the products that are key to seasonal campaigns (or that you know that will soon have a very competitive 
price), but it is exhausting to do it manually even if you manage to do it, odds are it will be too late, or you will miss a few when 
you are lowering the bid back again.

 The solution is beautiful in its simplicity:  you feed your seasonal promotions to a Google sheet, and, with a bit of 
scripting, update the bids on Google Shopping from there.

https://www.linkedin.com/company/3522517
https://www.facebook.com/agenciaraccoon/
https://raccoon.ag/en/
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Meet the expert responsible for this guide:
 

Rui Calsaverini
I.T. Manager

https://www.linkedin.com/company/3522517
https://www.facebook.com/agenciaraccoon/
https://raccoon.ag/en/
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